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根据极光大数据在 2018 年 5 月发布的《2018 年 5 月专车市场研究报告》，截至 2018 年 5 月
底，网约车 app 市场渗透率为 16． 9%，用户规模为 1． 85 亿。2018 年 5 月，滴滴出行月均 DAU 为






































































































的决定》第 9 条，http: / /www． gov． cn / jrzg /2013－11 /15 /content_2528179． htm。



















































































① 参见李克强总理在国务院第二次廉政工作会议上的讲话，http: / /www． gov． cn / ldhd /2014－02 /24 /content_
2619594． htm。

























































网约车管制制度出台的直接动因。截至 2012 年最疯狂的 5 月底，通过自杀式的补贴大战，滴滴打
车和快的打车二者累计占用户市场份额的 98%以上。根据中国 IT 研究中心( CNIT－Ｒesearch) 发
布的《2016 年 Q1 中国专车市场研究报告》显示: 2016 年第一季度滴滴专车以 85． 3%的订单市场份
额居行业之首，优步中国占 7． 8%，而易到用车和神州专车则分别以 3． 3%和 2． 9%位列三、四位。
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The Ｒule－of－Law Approaches of Online Car－Hailing under
the Negative List Management Mode
SUN Li－yan
( School of Law，Xiamen University，Xiamen 361005，Fujian)
Abstract: Online car－hailing is the result of the development of Internet technology combined with the traditional taxi
operating mode，and the rapid expansion of online car－hailing has brought many challenges to administrative management．
Facing such a new Internet economic formation，how administrative agencies reform and innovate their management modes
has become a topic that the government cannot evade． As a means for the government to manage the economy，the negative
list mode marks a departure from the traditional administrative management mode in China，as it meets the requirements of
the nation’s deepening market－ oriented reform and exhibits unique advantages in regulating the exercise of government
power，promoting economic liberty and stimulating the vitality of market participants． The management of online car－hailing
can draw on the dual functions of supervision and decentralization in the negative list mode so as to reform and perfect the
traditional taxi administrative supervision system in China and promote the reform and innovation of administrative manage-
ment in the Internet age．
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